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ÉPREUVE MUTUALISÉE AVEC E3A-POLYTECH 
 

ÉPREUVE COMMUNE - FILIÈRES MP - PC - PSI - TPC - TSI 
____________________ 

 
LANGUE VIVANTE A 

 

ANGLAIS 
 

Durée : 3 heures 
____________________ 

 
 
 

N.B. : le candidat attachera la plus grande importance à la clarté, à la précision et à la concision de la rédaction. 
Si un candidat est amené à repérer ce qui peut lui sembler être une erreur d’énoncé, il le signalera sur sa copie 
et devra poursuivre sa composition en expliquant les raisons des initiatives qu’il a été amené à prendre. 

 
RAPPEL DES CONSIGNES 

 

• Utiliser uniquement un stylo noir ou bleu foncé non effaçable pour la rédaction de votre composition ; d’autres 
couleurs, excepté le vert, peuvent être utilisées pour la mise en évidence des résultats. 

• Ne pas utiliser de correcteur. 
• Écrire le mot FIN à la fin de votre composition. 
 

_________________________________________________________________________________ 
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L’usage d’un dictionnaire et de machines (traductrice, calculatrice, etc.) est strictement interdit. 
 

 
Rédiger en anglais et en 400 mots une synthèse des documents proposés, qui devra 
obligatoirement comporter un titre.  
Vous indiquerez impérativement le nombre total de mots utilisés (titre inclus) et vous aurez soin 
d'en faciliter la vérification en mettant un trait vertical tous les vingt mots.  
Des points de pénalité seront soustraits en cas de non-respect du nombre total de mots utilisés 
avec une tolérance de ± 10 %. 
Concernant la présentation du corpus dans l'introduction, vous n'indiquerez que la source et la 
date de chaque document. Vous pourrez ensuite, dans le corps de la synthèse, faire référence à 
ces documents par « doc.1 », « doc. 2 », etc.   
 
Ce sujet comporte les 4 documents suivants qui sont d'égale importance : 
- Document 1 - Individually Tailored Streaming Means We Are Now All Living in Our Own Bubble 

of Sound, Hugh Linehan (extrait et adapté de Irish Times, 26 October 2019). 
 

- Document 2 - How Spotify Has Changed the Way We Listen to Music, Yuna Yonak (extrait et 
adapté de www.audioxide.com, 11 February 2019). 

 

- Document 3 - Why Streaming Is a Good Thing for the Music Industry, Ailey Butler (extrait et 
adapté de Backstage Pass, University of the Pacific, 2019). 

 

- Document 4 - Music Industry: A Closer Look into Streaming Services (Infographic.ly, 
https://telegraph.co.uk, March 2016). 
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Document 1 - Individually Tailored Streaming Means We Are Now All Living in Our 
Own Bubble of Sound  
 
You may not be interested in audio streaming, but audio streaming is interested in you. Right now 
we are in the middle of a radical reordering of how we listen to music and to words. So, even if you 
still rely on tottering stacks of CDs for your musical fix, and you haven’t figured out where the 
podcasts live on your phone, music and podcast apps are inexorably eating into the services you 
grew up with and will ultimately replace all but a tiny remnant of them. Record companies and radio 
stations are to the mid-21st century as blacksmiths and lamplighters were to the early 20th. 
 
This transformation is usually seen through the lens of business or technology coverage, or from 
the perspective of those who are losing out, most notably the musicians who find the publishing 
and performance royalties which previously sustained them have eroded away to almost nothing. 
Such developments are very significant, of course, but there’s been less attention paid to how 
actual listening, whether as an individual and or as a collective experience, is also changing. One 
immediately observable effect is atomisation, with listeners gravitating towards the niche and away 
from the mainstream. After all, why endure an hour of radio programming when you don’t care 
about half the stuff they’re covering? In disruptive technology jargon, the process is known as 
“unbundling”; listeners no longer have to play by the old rules, where they had to buy into a whole 
package to get the bits they actually wanted. Broadcasters, newspapers and other legacy 
providers bemoan the loss of good fortune that comes along with this. You will never hear that 
song the DJ is playing, because it doesn’t fit with your user profile. 
 
Perhaps so, the old bundles are dying. But what’s replacing them, and how is it changing our 
behaviour? All around us, traditional media are being replaced by individually tailored niches. It’s 
surely no coincidence that, in audio, this atomisation is accompanied by a surge in the popularity of 
headphones. The individual listening experience becomes more personal and intimate. At the 
moment, at least, people seem to prefer podcasts and music that make them feel as if they’re 
alone in the room with the performers. Where atomisation becomes most apparent is when you 
see attempts to push back against it. Irish Spotify users with family accounts may have come 
across the Family Mix which looks at the listening habits of you and your nearest and dearest to 
come up with a playlist which supposedly reflects those habits. The result is distressing. Spotify 
claims the mix is “filled with music the whole family can enjoy together”. This is not true. It’s 
actually filled with music some members of the family can shout “what the hell is that horrible noise 
and whose fault is it?” at other members of the family. But as we all turn back with relief to our 
individual listening devices, is it worth considering whether it’s really such a good idea in our day-
to-day lives to be so inwardly focused, so cut off from others and the world at large? 
 

Hugh Linehan, Irish Times, 26 October 2019 
______________________________________________________________________________ 
 

Document 2 - How Spotify Has Changed the Way We Listen to Music 
 
From vinyls to cassettes to mp3 players, the way we access music is constantly changing. Today, 
instant music streaming services like Spotify now dominate how we discover new music. So how 
has Spotify changed our listening habits? How did it become such a powerful tastemaker? Thanks 
to the machine learning technology behind it, Spotify is able to analyse user data, including 
listening behaviours that may change during different times of the day. This then feeds into 
creating new Spotify playlist ideas for specific times where users can discover more music. Like an 
‘Acoustic Calm’ or ‘Nature Sounds’ playlist for before you go to bed. By analysing a song’s 
loudness, tempo, and duration, amongst other things, Spotify can understand complex features 
users like, and improve its recommendations. 
 
As non-mainstream music becomes more widely available on Spotify, and the number of playlists 
dedicated to independent artists increase, listeners are becoming more flexible with their listening 
habits. Eventually this curiosity for new music presents live performance opportunities to artists 
and we see independent artists going on world tours or festivals, reuniting with fans from around 
the world. For example Oxford four-piece Glass Animals said that they owed their success to 
streaming. The band went on tour for two and a half years after they released their debut album. 
And they’re not a one-off. Spotify alone generated $40m+ in ticket sales in 2017 and it also acts as 
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a platform for artists to promote their merchandise on the ‘Merch Bar’ and lets fans know if they 
have a concert in their city. 
 
With the rise of digital streaming services, the music market has once again gained a foothold after 
years of financial instability due to piracy, but it still has a long way to go to catch up with the 
physical music era. With Spotify, for only £9.99, you get access to ad-free listening of millions of 
songs. Meanwhile Spotify pays artists $0.00038 per play. So as a band you’d be making decent 
enough money if you managed to get around a billion plays in total in a year. Such an unbalanced 
royalties system is often why Spotify is criticised. 
 
Although music streaming services allow artists to stay more independent, they have a lot more 
competition and pressure to stay trendy, and on top of their game. They also aren’t regarded as 
profitable as the big names in the industry, which ends up with them getting paid less for their often 
bigger efforts. However, while some more successful artists argue that Spotify is ruining the music 
industry by undervaluing creators, independent artists often speak of it as a game-changer that has 
allowed them to reach an audience. As Brooklyn-based, singer-songwriter Vérité says, ‘Spotify 
won’t build your career, nor is that its responsibility. It provides a platform for discovery. It will link 
your listeners to your merchandise and concerts’. But the majority of the listeners choose to listen 
to mainstream music instead of buying records. This cycle forces the artist to tour for longer and 
release EP after EP. The pressure to be discovered on Spotify playlists is also changing the way 
artists write music. The Guardian’s Sam Wolfson argues, ‘There are lots of small ways Spotify has 
changed the way music is made. The intros of songs have become shorter to stop listeners 
skipping a track with a slow buildup. Albums have got longer simply because listening to a 20-track 
album generates twice as much revenue as listening to a 10-track one.’ Artists have also found it 
lucrative to adapt their songs to different playlists to get more streams. 
 
Although there is hope that Spotify will continue to encourage diverse music listening habits and 
allow musicians to find new fans, the platform should be open to more discussion with musicians 
on how it can empower them and their creativity. Spotify has changed listening habits forever. 
There has to be a way for that to benefit both fans and artists. For all its technical achievements, 
Spotify needs guidance and support in making its revolution work to everyone’s benefit.  
 

Yuna Yonak, www.audioxide.com, 11 February 2019  
________________________________________________________________________________ 

 

Document 3 - Why Streaming Is a Good Thing for the Music Industry 
 
Streaming is how most of us get our music now. Three-quarters of the recorded music industry’s 
revenue in 2018 came from music streaming. Although there continues to be a lot of talk about it 
killing the music industry and the measly royalties artists get paid from it, industry professionals 
should give streaming services more credit. Streaming has helped people listen to more music 
than ever before, it is now easier for smaller and independent artists to get their music heard, and it 
has largely eliminated music piracy. All of these reasons point to why streaming is beneficial for the 
music industry, even if it has not been able to bring us back to the music industry’s heyday of the 
late 1990s yet, with respect to revenue. 
 
People are listening to more artists than ever before because of streaming services and their 
prevalence. There are over 30,000,000 songs ready to play on Spotify alone. In the same vein, 
music streaming also makes it easier for us to discover lesser known artists because anyone can 
put music onto streaming platforms. Distributing music online is much less complicated and 
requires fewer resources than distributing physical products. This means that independent artists 
are able to get their music on a platform and start racking up streams, even without a label. This 
helps to level the playing field of the music industry since it takes power away from the major 
labels. Artists used to need labels because labels could distribute huge quantities of physical 
products, but in the age of the Internet, this is changing. It is as easy as a four-step process to put 
an artist’s music out on Spotify, meaning that smaller creators and independent artists are able to 
get their music on there easily. 
Possibly the most interesting thing about streaming is how it has largely eliminated music piracy 
which ran rampant in the early 2000s and cost the industry so much money since people began 
refusing to buy records. Fortunately, streaming has helped build the industry back up again, and 
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eliminates the need for people to pirate music which undoubtedly benefits the music industry as a 
whole. 
 
Of course, as with any new technology, there are downsides. Streaming may make a lot of revenue 
for the industry, but only a small fraction of that money actually gets to the artist. Streaming 
royalties are low for artists compared to what they used to be, and that is why legacy artists and 
superstars speak out about it, believing that streaming and the small royalties are not fair to artists. 
These artists may have a point. With the current way that the revenue is split, the royalty checks of 
the artists do not look like what they did in the 1990s. There is also the issue that streaming cannot 
support as robust a recording industry as back in the heyday, because people are simply not going 
to spend as much on music as they used to in the 1990s, especially not now that you can get a 
per-month subscription to all the music in the world for only $10 a month. 
 
All in all, with all the bad press about streaming, it is important to remember that the music industry 
and its players should give streaming more credit than it gets for the benefits it brings to them. 
 

Ailey Butler, Backstage Pass, University of the Pacific, 2019 
________________________________________________________________________________ 
 

Document 4 - Music Industry: A Closer Look into Streaming Services 

 

Infographic.ly, https://telegraph.co.uk, March 2016 
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